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Why We Did It

Rationale Content

MABS was seeking to conduct a strategic review ¢f Within this remit there were a number of specified objectives:

brand awareness and services. The research was| . . -
carried out against three core objectives: tNEFALS UKS alLINEOEtSY RSo60e |
- Look at the impact of debt on lives in Ireland

1) To Understand The Debt Landscape in Ireland| - Explore remedial options and actions |

2) To profile the various debt agencies in Ireland |n - Gain a deeper understanding of the debt support agencies:
terms of their brand recognition, salience and - Awareness, Consideration, Engagement and Preference
equity. - Profile the equity and attitudes to the various debt agencies

3) To evaluate the cut through and effectiveness of - Capture key drivers qf el_wgagement with debt support age_ncie:
the Abhaile campaign. - Benchmark comr_nun_lcatlons awareness for MABS, Abhaile an
other peer organisations.

- Specifically look at the cut through, impact and attitudes to the
Abhaile campaign across various media:

The broad remit of this study means that it will
serve as a useful brand health benchmark for the
future and toshape current strategy at MABS - Radio, Cinema, Outdoor and Digital




What we did

Phase One Phase Twqg
Gt NEFAETAY3I t NRof SYasSaid I 2 RS
_ _ Approach: Online Survey
No issues with Sample: n=1,001

debts

Profile: All Currently or future concerned about

debts. Quotas based on Phase One
0

Length:15 minutes
Have/ Expect 2
Problem Debt Population:Universe represented 1,256,000

3,695,000 Adults; 1,256,000 have problem debt

Opinions.ie omnibus to determine the incidence and This focused sample allowed us to concentrate on
profile of those with problem debt (now or in future MABS target to provide relevant assessment of recent
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Adding Some Colour & Depth

Qualitative
aa! . { © e
We encountered a number of MABS users in the Approach: Telephone IDepth Interview
main survey; we approached some of these to share
their details with us so that we could conduct a short Sample: n=6
follow up interview by telephone.
Profile: All prior MABS service users
This was specifically undertaken to: National Spread
A Getting reallife anecdotal tales of debt, Length: 30 minutes

A Exploring User experiences with MABSH i
A Getting suggestions for servieelimprovement, and
A Adding some colour to the qu



https://unsplash.com/@anniespratt?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
https://unsplash.com/s/photos/telephone-call?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText

N Settlng the Scene
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Debt Snapshot

(Base: All debt holders with current or expected future debt distress; n= 1,001, pop. 1,256.000)

Concern About Debt
Now

Very
Concerned

Little
Concerned

Fairly
Concerned
Very
Comfortable

Credit Card(s)
Savings or Deposit Account
Mortgage, main home
Bank Overdraft
Pension
Personal Motor loan
Other Personal Loan
Personal Home / Renovation...
Investments (Stocks/Shares,...
Personal Holiday Loan
Hire Purchase/CPC Motor loan
Debt from a Money Lender (e...
Mortgage, investment/other...
Debt from a “payday” loan...

Other forms of debt (specify)

Products Held

Concern About Debt
Future

Very
Concerned

Quite
Concerned

Potential
Concerned

Donot e X
be concerned

300k people are Very Concerned by their debt levels currently





https://unsplash.com/@healing_photographer?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
https://unsplash.com/s/photos/fear?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText

Attitude to Debt

(Base: All debt holders with current or expected future debt distress; n= 1,001, pop. 1,256.000)
525ayQbhzSay Qiapplies Definitely NET

Population
apply atall reallyapply ~ Somewhat  Applies  Applies (pzome)
| often make sacrifices in order to
service debt 81% 1,012,336
| sometimes struggle to make ends me a 78% 083,448
The costs of big family events
(birthdays, communions etc) create 8% 78% 980,936
anxiety for me
Debts put a strain on personal
relationships 72% 904,320
| frequently feel fearful because of the
extent of my debt 8% 68% 854,080
| try to avoid debt completely 6606 823,036
| often have sleepless nights worryin . .
about money 11% 22% 64% 807,608

The impact of debt is very real among this group with family events representing a challenge

for many and the impact on mental health is significant.
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C/ KNRAUYIl & Acédmmor? Y ASy Whatp
time for triggering a debt cycle.
C Can MABS intervene earlier?
C But other more regular events are

reported to do so too: C Can comms focus on the everyday,
C Birthdays, car breakdowns or even mundane events and encourage
a school trip proactive contact to find another way?

C These triggers often lead them into
sub-prime debt such as Provident, thus
perpetuating the problem.
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https://unsplash.com/@matthew_t_rader?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
https://unsplash.com/s/photos/sleepless?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
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